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RAN-2108002602050003
M.Com. (Part-II) (External) Examination April - 2026

Retail Management-V

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

Seat No.:

Student’s Signature

â-1.  V|$„L$dp„ S>hpb Ap‘p¡.   20

 1) Ap¡“gpB“ Mfuv$u L$fhp“p b¡ N¡fapev$p S>Zphp¡.

 2) ä¡ÞQpBT]N“p L$p¡C‘Z b¡ N¡fapev$p S>Zphp¡.

 3) dQ£ÞX$pBT àgpr“„N“u âq¾$ep S>Zphp¡.

 4) qfV$¡gdp„ FDI qfV$¡gk® dpV$¡ L$¡hu fus¡ dv$v$ê$‘ ’pe R$¡? (L$p¡C‘Z b¡)

 5) qfV$¡gf N°plL$ A“¡ DÐ‘pv$L$ hÃQ¡ L$X$u sfuL$¡ L$¡hu fus¡ L$pe® L$f¡ R$¡?

 6) bpü õV$p¡f qX$TpB“ kdÅhp¡.

 7) L$¡V$gp¡N“p¡ A’® iy„ R$¡?

 8) V²$¡X$-qX$õL$pDÞV$ iy„ R$¡?

 9) qfV$¡g rhõsfZ“u fpÄe ‘ÙrsAp¡.

 10) õV$p¡f ‘ep®hfZ“p OV$L$p¡“u epv$u b“php¡.

â-2.  cpfsdp„ qfV$¡g DÛp¡N rhi¡ rhNshpf kdÅhp¡.   16

A’hp

 a) cpfsdp„ qfV$¡g âp¡‘V$} X$¡hg‘d¡ÞV$dp„ hgZp¡ kdÅhp¡.  08

 b) õV$p¡f äÞV$ A“¡ âh¡iÜpf rhNshpf kdÅhp¡.   08

â-3.  õV$p¡f L$pdNufu“p¡ ¿epg kdÅhp¡. õV$p¡f hluhV$ A“¡ S>ÁepAp¡“y„ k„Qpg“ ‘Z rhNshpf  16 

kdÅhp¡.

A’hp

â-3. A) õV$p¡f qX$TpB““p rkÙp„sp¡ iy„ R$¡?   08

 b) qX$õàg¡ b“phhpdp„ ’su kpdpÞe c|gp¡ kdÅhp¡.  08
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â-4.  “p¡“-õV$p¡f qfV$¡gf, L$¡V$gp¡N, X$pef¡L$V$ d¡Bg, lp¡d ip¡r‘„N A“¡ BÞV$f“¡V$ qfV$¡rg„N rhi¡ k„rnàsdp„ 16 

kdÅhp¡.

A’hp

â-4.  cpfsue R|$V$L$ h¡‘pfdp„ ku^p rhv$¡iu fp¡L$pZ“u S>ê$qfeps kdÅhp¡. R|$V$L$ rhõsfZ“u ‘ÙrsAp¡ 16 

‘Z rhNshpf kdÅhp¡.

â-5.  h¡‘pfu dpg“p Apep¡S>““u âq¾$ep rhNshpf kdÅhp¡. 16$

A’hp

â-5.  h¡‘pfu dpg“u âp[às rhNshpf kdÅhp¡.   16

â-6.  rhNshpf kdÅhp¡ (L$p¡C‘Z b¡)   16

 A) cpfsue qfV$¡gdp„’u Mfuv$u“p¡ A“ych.

 b) rhÈeyAg dQ£ÞX$pBrT„N dpV$¡“p kp^“p¡.

 c) Ap„sffpóV²$ue qfV$¡gdp„ r“óamsp“y„ L$pfZ.

ENGLISH VERSION

Q-1.  Answer in brief.   20

 a) List down two disadvantages of Purchasing online.

 b) List down any two disadvantages of Franchising.

 c) State the Process of Merchandise Planning.

 d) How FDI in Retail is helpful for Retailers? (Any Two)

 e) How Retailer act as a link between Consumer and Producer?

 f) Explain Exterior Store Design

 g) What do you mean by Catalog?

 h) What is Trade-Discount?

 i) State Methods of Retail Expansion.

 j) List down elements of Store Environment

Q-2.  Explain about Indian Retail Industry in detail. 16

OR

Q-2. a) Explain Trends in Retail Property Development in India. 08

 b) Explain Store Fronts and Entrance in detail.  08

Q-3.  Explain Concept of Store Operations. Also explain Store administration and 16 

management of Premises in detail.

OR

Q-3. a) What are Principles of Store Design?   08

 b) Explain Common errors in creating display.  08
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Q-4.  Explain Non-Store Retailer, Catalog, Direct Mail, Home shopping and  16 

Internet Retailing in brief.

OR

Q-4.  Explain need for Foreign Direct Investment in Indian Retail Also explain 16

  methods of Retail Expansion in detail.

Q-5.  Explain Process of Merchandise Planning in detail. 16

OR

Q-5.  Explain Merchandise Sourcing and Procurement in detail. 16

Q-6.  Explain in detail (Any Two)   16

 a) Shopping Experience from Indian Retail

 b) Tools for Visual Merchandising

 c) Reason for Failure in International Retail.


